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Press Release N° 3

POSITIVE FIGURES FOR ITALIAN TOURISM
Rimini, 5th October 2018 – 2018 should be confirmed as a decidedly positive year for Italian tourism. In fact, according to forecasts based on the results of the first half, this year should end with an increase of 1.3% in nights ‘ stay reported in hotels and other hospitality facilities, equal to 425.9 million stays compared to 420.6 million stays in 2017. There was an even more significant increase in the total of arrivals, with a rise on an annual basis of 2.7%: 126.5 million forecast for 2018 compared to 98.8 million in 2017. 

The largest growth at regional level, in percentage terms should be reported by Basilicata, with a forecast increase of 5.69% in arrivals and 3.71% in stays, followed by Sardinia (+4.05% arrivals, +2.67% nights’ stay), Valle d’Aosta (+3.66% arrivals, +1.86% nights’ stay), Lombardy (+3.45% arrivals, +2.82% nights’ stay), Liguria (+3.38% arrivals, +1.63% nights’ stay), Trentino Alto Adige (+3.25% arrivals, +1.64% nights’ stay) and Veneto (+3.03% arrivals, +1.28% nights’ stay).
The forecasts for 2018 confirm a constant increase in the number of foreign tourists, which should reach 62.8 million arrivals compared to 60.5 million in 2017 (+3.7%) and 216.4 million stays compared to 210.7 million in the previous year (+2.7%). Therefore, in absolute terms, the arrival is forecast of over 2 million more foreign tourists who should generate a rise of approximately 6 million stays. 

There are five regional destinations in whose accommodation facilities, in absolute value, approximately 70% of foreign tourists’ nights’ stay are concentrated, equal to no less than 150 million nights’ stay: Veneto (48.3 million nights’ stay), Trentino Alto Adige (30.3 million nights’ stay), Tuscany (25.5 million nights’ stay), Lombardy (24.9 million nights’ stay) and, lastly, Lazio (21 million nights’ stay).
It is worth considering that in 2017 in Italy, for both business and tourism reasons, 58.7 million foreign travellers arrived, an increase of 11.8% on 2016, and thanks to this trend, tourism’s trade balance reached a positive net result of 14,598 million euros (5.7% up on 2016).
 
Foreign travellers in Italia spent 39 billion euros (7.7% more than 2016) whereas Italian tourists abroad spent 2424 billion euros (8.9% more than 2016). Germany with 6.6 billion euros, is Italy’s main country of origin as far as tourists’ spending is concerned, with an increase on 2016 of 14.7%, then come USA (4.5 billion euros), France (3.9 billion euros), United Kingdom (3 billion euros) and Switzerland (6.1 billion), all up on 2016 figures, except the USA which fell by 1.7%.
The regions in which the greatest number of foreign travellers is concentrated are (in order) Veneto, Lazio, Lombardy and Trentino Alto Adige. 

Foreign tourists’ average stay in Italy remained substantially steady in the first half of 2018, with 3.45 nights, compared to 3.48 in the same period of 2017.
Hotel facilities in Italy
At the end of 2017 in Italy there were 33,166 hotels with a total of 1,091,061 rooms and 2,248-225 beds. 

The majority of the hotels are in the 3-star category (15,355 - equal to 46.3% of the total) followed by those with 4 stars (5,726 - 17% of the total). Just 460 are 5-star establishments (1.4% of the total).
There are also 2,053 RTA, tourist hotel residences. 

Over the last ten years (2007-2017) hotel facilities dropped by 3.1%, whereas in the last year there was an increase of 231 enterprises. 

Overall the those working in the hotel sector total 234,000, with an increase of 1.4% between the first half of 2017 and the first half of 2018. (Sources: Unioncamere – Banca d’Italia – Federalberghi)
The positive trend of investing in the hotel sector in Italy also continued in 2018. The value of hotel facility transactions reached around 1.2 billion euros, with a 10.5% rise compared to 2016 and over double the figure of three years ago (594 million euros). In 2017 80% of the total investments regarded high-end accommodation facilities: 4 and 5 star hotels. The investments to a great extent arrive from abroad: approximately 53% of the total. France, United States and United Kingdom were to the fore, accounting for 66% of the foreign capital. (Source: Gabetti Property Solutions)
A decisive role is played in investment in hotels by Tax Credits for upgrading and restructuring hotels, which also foresees the possibility of detracting the cost of purchasing the property. An incentive that in the four years in which it has been applied has generated almost 380 million euros for investment in furnishing products. From 2014 to the present day requests by hoteliers for access to Tax Credits has increased on average by 15% and a third of the requests was for the purchase of furnishings and fittings, where Italian designed products play a decisive role. (Sources: Federlegno Arredo – Confindustria Alberghi)
Outdoor, a constantly growing sector
Constant expansion is imminent for the global Outdoor Furniture and Décor sector: by 2022, studies carried out by TMR (Transparency Market Research) forecast a turnover of around 1,600 million dollars, with an annual growth of approximately 5%. The basic factor is due to the fact that the culture of outdoor life is spreading throughout the world, resulting in a demand that hospitality facilities must meet.
A “furniture quota” that also involves the camping world. The 2,510 campsites reported in the 2017 Federcamping census provide almost 1.4 beds and have a turnover of 2.7 billion euros. Mobile homes and bungalow attract 35% of the demand, mainly on behalf of under-40 couples with adolescent children.
The last survey carried out by CSIL (Centro Studi Industria Leggera, specialized in analyses on activities regarding  furniture, wood and décor, lighting products and domestic appliances) reports a positive trend for the Italian-made outdoor furniture industry, in particular for 2015 and 2016, supported by a steady 2017. 

According to a recent study carried out by the Lombardy Chambers of Commerce, the key areas for the future for Italian-made outdoor furniture include the United Kingdom (a 16.3% increase in demand for indoor and outdoor furniture), Russia (where there is a growing interest for outdoor and kitchen furniture) and Switzerland.
The official partners of TTG Travel Experience are: MEXICO (Partner Country), ETOA (European Association Partner), DESTINATION ITALIA (Incoming Partner), AIR ITALY (Airline Partner), AMERICAN EXPRESS (Travel Payment Partner), CONDE NAST (Media Partner), GSC (Service Hotel Partner),  SKY (Entertainment Partner) and AVIS (Car Rental Partner).
Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is the Italian leader in the organization of expos and one of the main players in Europe in the expo and conference sector, with its venues in Rimini and Vicenza. 
 The IEG Group stands out for the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness & Leisure; Green & Technology. In recent years, IEG has launch an important process of foreign expansion, also by means of joint ventures inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2017 financial year with a total consolidated turnover of 130.7 million euros, an EBITDA of 23.2 million and a net consolidated result of 9.2 million euros.  In 2017, IEG hosted an overall total of 50 exhibitions organized or hosted and 206 conferences and events. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th Sun; admission: trade visitors only; tickets: free, on invitation; hours: 10:00am – 6:00pm, last day 10:00am – 5:00pm; group brand manager: Gloria Armiri; TTG brand manager: Nicola De Pizzo; SIA and Sun brand manager: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; e-mail: salesttgincontri@iegexpo.it; web sites: www.ttgincontri.it  #TTG2018 - www.siaguest.it #SIA2018 - www.sungiosun.it #SUN2018 - #THINKFUTURE
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