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Press Release N° 5

THINK FUTURE: EIGHT ARENAS AND 200 APPOINTMENTS ORGANIZED BY
ITALIAN EXHIBITION GROUP TO GUIDE THE TOURIST INDUSTRY TOWARDS THE FUTURE
www.ttgincontri.it  #TTG2018 #THINKFUTURE
Rimini, 5th October 2018 – Think future. The annual Italian Exhibition Group appointment with TTG Travel Experience, Sun Beach&Outdoorstyle and SIA Hospitality Design, is enriched by a program with contents specifically organized and dedicated to trade visitors at the exhibitions.
Eight arenas located in the halls host over 200 events and 300 speakers that IEG has selected to ensure attendees a journey into the future of the tourism industry with internationally famous speakers animating the round tables. It is a program entirely focussed on change and innovation, as well as the skills necessary to obtain advantages from them in business terms.
So a single leitmotif – the future – at the meetings scheduled in the heart of the Rimini halls. The TTG Talks proposal is sponsored by Lufthansa and Gardaland.
EIGHT ARENAS FOR THE CONTENTS ORGANIZED BY ITALIAN EXHIBITION GROUP 
The Innovation Arena (South Foyer) will propose companies and trade members the issues regarding updating on the digital universe and innovation, a common denominator that will regard the three expos and will enable to network with those who set the rhythm of change.
At TTG Travel Experience the Italy Arena (Hall A5) will host discussions on Italy as a Product in all its variations and there will be an analysis of the strong points to promote it worldwide, as well as the most effective solutions for fighting overtourism while respecting the brand image;
The Industry Vision Arena (Hall C3) will give an insight on future trends in demand and the possible solutions for meeting it, starting with the new document with the Industry Vision Travel & Hospitality information prepared by IEG-Italian Exhibition Group.
The Talent Arena (Hall A2) will host debates and seminars for updating and improving individual performance in the trades’ various sectors.
In the context of SIA Hospitality Design, the Rooms Arena (Hall D3) will be the location for highlighting the design of products for the hotel industry. An area conceived and organized by IEG in collaboration with Teamwork, dedicated to designs and solutions most suited to welcoming guests.
Wellness&Management Arena (Hall B1) will be focussed on workshops dedicated to wellness, SPAs, marketing, communication and management strategies for running hotels. Updating to be a winner on the market.
The Food&Beverage Arena (Hall D2) will provide a focus on the world of flavour in hotels, highlighting clients’ new requests and the possible responses. 

In the halls of Sun Beach&Outdoorstyle at the Beach&Camping Arena (Halls B5-D5) there will be an insight on the outdoor, camping and beach world. 

The updated program can be viewed by using the link https://bit.ly/2NgFifW
The official partners of TTG Travel Experience are: MEXICO (Partner Country), ETOA (European Association Partner), DESTINATION ITALIA (Incoming Partner), AIR ITALY (Airline Partner), AMERICAN EXPRESS (Travel Payment Partner), CONDE NAST (Media Partner), GSC (Service Hotel Partner),  SKY (Entertainment Partner) and AVIS (Car Rental Partner).
Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is the Italian leader in the organization of expos and one of the main players in Europe in the expo and conference sector, with its venues in Rimini and Vicenza. 
 The IEG Group stands out for the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness & Leisure; Green & Technology. In recent years, IEG has launch an important process of foreign expansion, also by means of joint ventures inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2017 financial year with a total consolidated turnover of 130.7 million euros, an EBITDA of 23.2 million and a net consolidated result of 9.2 million euros.  In 2017, IEG hosted an overall total of 50 exhibitions organized or hosted and 206 conferences and events. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th Sun; admission: trade visitors only; tickets: free, on invitation; hours: 10:00am – 6:00pm, last day 10:00am – 5:00pm; group brand manager: Gloria Armiri; TTG brand manager: Nicola De Pizzo; SIA and Sun brand manager: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; e-mail: salesttgincontri@iegexpo.it; web sites: www.ttgincontri.it  #TTG2018 - www.siaguest.it #SIA2018 - www.sungiosun.it #SUN2018 - #THINKFUTURE
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