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Press Release N° 2

IEG PRESENTS THE TTG TRAVEL EXPERIENCE LAYOUT 
IN THE ENTIRE WEST WING OF RIMINI EXPO CENTRE
www.ttgincontri.it  #TTG2018 #THINKFUTURE
Rimini, 5th October 2018 –TTG Travel Experience 2018 occupies all the halls of the West wing of Rimini expo centre with a new layout that rationalizes exhibit space, improving user-friendliness for visitors, who will be able to organize their visit according to macro product clusters.
The first important new feature is ”Destination Italy”, whose space has been increased to no less than six halls (A5-A6-A7-C5-C6-C7): the world’s largest marketplace for dealing with the Italian tourism offer. The route is geographically distributed, with Northern and Central regions in A5 – C5 and the South in C7 - A7. 
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Four halls (A1, A2, A3 and A4) will be under the banner of Global Village, the area concentrating on tour operators, passenger transport companies, technology and enterprises offering products and services for tourism addressing distribution network.
The World will occupy halls C1-C2-C3, which will host the major international destinations interested in developing business with tourist trade intermediaries. Hall C2 features the debut of the African Village. Hall C4 hosts the Media Village.
The busy schedule, with contents specifically produced by IEG and put together in the Think Future program, will be held in eight arenas, four of which are in the TTG Travel Experience halls: the Innovation Arena (South Foyer), Italy Arena (Hall A5), Industry Vision Arena (Hall C3) and Talent Arena (Hall A2). Hall A5 also hosts the TTG Next area, with the best start-ups in collaboration with the Associazione Start Up Turismo.
Among the new features, the Media Village, set up in Hall C4, which will also be the press room and the place for meeting the expo’s key players.
The B2B core of TTG Travel Experience also takes the form of concrete proposals for favouring meetings between trade members. In Halls A6/A7 Meet&Match is a unique opportunity reserved for exhibitors and co-exhibitors to make participation in the expo even more effective. Meet your Blogger, a day dedicated to networking between trade members, travel bloggers and experts in social communication. The Travel & Association Day workshop renews the opportunity given to exhibitors to meet the best and largest Italian operators in the association world.
The official partners of TTG Travel Experience are: MEXICO (Partner Country), ETOA (European Association Partner), DESTINATION ITALIA (Incoming Partner), AIR ITALY (Airline Partner), AMERICAN EXPRESS (Travel Payment Partner), CONDE NAST (Media Partner), GSC (Service Hotel Partner),  SKY (Entertainment Partner) and AVIS (Car Rental Partner).
Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is the Italian leader in the organization of expos and one of the main players in Europe in the expo and conference sector, with its venues in Rimini and Vicenza. 
 The IEG Group stands out for the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness & Leisure; Green & Technology. In recent years, IEG has launch an important process of foreign expansion, also by means of joint ventures inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2017 financial year with a total consolidated turnover of 130.7 million euros, an EBITDA of 23.2 million and a net consolidated result of 9.2 million euros.  In 2017, IEG hosted an overall total of 50 exhibitions organized or hosted and 206 conferences and events. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th Sun; admission: trade visitors only; tickets: free, on invitation; hours: 10:00am – 6:00pm, last day 10:00am – 5:00pm; group brand manager: Gloria Armiri; TTG brand manager: Nicola De Pizzo; SIA and Sun brand manager: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; e-mail: salesttgincontri@iegexpo.it; web sites: www.ttgincontri.it  #TTG2018 - www.siaguest.it #SIA2018 - www.sungiosun.it #SUN2018 - #THINKFUTURE
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