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English translation
IEG: THE THREE FAIRS DEDICATED TO THE TOURISM INDUSTRY ARE IN FULL SWING AT RIMINI FIERA
Digital technologies and artificial intelligence:
the right answer to the client is not enough, needs must be anticipated
The ever-growing digital tourism market is now worth 14.2 billion
www.ttgincontri.it     www.siaguest.it    www.sungiosun.it
 
Rimini, 12 October 2018 – Those taking place at Rimini Fiera are great events for the world of tourism. Italian Exhibition Group has organized over 200 events to offer the most suitable tools for market analysis to the tourist industry chain represented at TTG Travel Experience, SIA Hospitality Design and SUN Beach & Outdoor Style.
THE TOP MANAGERS OF GOOGLE, BOOKING.COM AND EXPEDIA: "BE EQUIPPED TO FACE THE NEW CHALLENGES OF THE DIGITAL WORLD."

MORE AND MORE VOICE SERVICES IN THE FUTURE
Investing more and more on digital technologies and artificial intelligence, being ready not only to give the right answer at the right time but - in the future - to anticipate the needs of the client, who has become increasingly curious, demanding and impatient: this is the mantra and the challenge coming from the Digital Leaders, the top managers of Google, Booking.com and Expedia, who this attended the Innovation Arena at TTG Travel Experience, one of the most awaited events in the ambitious program organized by IEG Think Future. Interviewed by Giancarlo Carniani, Italian Analyst for PhocusWright, and Mirco Lalli, founder of Travel Appeal, Furio Gianforme Travel Industry Head of Google, followed by Walter Lo Faro, country manager of Expedia and Alberto Yates, Regional Manager Italia of Booking.com all offered insight. “Mobile technologies have enormously changed the needs of the consumer, and will do so again with an even greater impact in the next five years” is what the top manager of Google said in a nutshell. 
In the Travel sector, digital development is very strong on a global scale. The advice given to those operating in the sector is: equip yourselves, and do it now. The big names of the digital world are already doing so, for example, by investing more in Voice technology, as well as in Chatbots (simulated conversation through web messages). “In the future, keyboards will probably no longer exist - Lo Faro observed  - people will simply talk using various devices”. The important thing is to get there prepared. 
POLIMI STUDY: THE DIGITAL TOURISM MARKET IS IN CONSTANT GROWTH. 

NOW WORTH 14.2 billion (+8%), A QUARTER OF THE OVERALL VALUE
The digital tourism market in Italy continues to grow, reaching a quarter of the total value. The new study of the Observatory for digital innovation in tourism at the Milan Polytechnic presented at TTG Travel Experience finds, in terms of purchases and reservations, that the digital market is now worth 14.2 billion, with a  growth of the 8% compared to 2017: 24% of the Travel market in Italy (58.3 billion euros the overall value). 

The driving forces behind the digital market are transports (61%), followed by housing (29%) and vacation packages (10 %%). The market share of OTAs (Online Travel Agencies) is now 29% (+ 14%). “The digital component of the market also grows thanks to the 'traditional' actors in the supply chain, such as accommodation facilities, agencies, specific tour operators, support mobility services, various services in destination” says Filippo Renga, Director of the Observatory for digital innovation in tourism at the Milan Polytechnic. For example, in the hospitality sector, direct bookings through digital channels (sites, apps, etc.) have grown by 13% and represent 11% of the total bookings received from structures. 
Regarding the market’s housing component, the impact of the sharing economy (and more generally of all the peer-to-peer platforms created to facilitate renting and sharing accommodation between individuals) now exceeds 30%". Setting a number of bookings equal to 100 in hospitality structures in 2018, on average 46 of these are carried out directly by the final customer (20 through an email and 11 via website, app and social network) while 36 through OTA or Home sharing portals. 15% of bookings are carried out by telephone or over the counter.
BASILICATA WINS THE OSCAR OF ITALIAN REGIONS  YET AGAIN
EMILIA-ROMAGNA IS THE MOST REVIEWED REGION 

Basilicata doubles down. After winning the first edition in 2016, the Southern Italy region wins the Italy Digital Destination Award again, the Oscar of the Italian Regions awarded by Travel Appeal, the startup specialized in Data Science and Artificial Intelligence, based on the online reputation of the Italian tourism offer (in 2017 the Oscar was awarded to the Trentino Region). The Awards have been announced during the TTG Travel Experience. Emilia-Romagna received recognition as the most reviewed region, while Trentino is the best region in terms of accessibility. Sicily is the region most loved by foreign tourists. Abruzzo wins the award for most welcoming region, while Liguria that of best region for technological services. Finally, Umbria receives an award for being the “most authentic” region as perceived by the public. 
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Category: International Trade Show; Organization: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th  SUN; entry: professional traders only; tickets: free on invitation; opening times: 10 am – 6 pm (last day 10 am – 5 pm); group brand manager: Gloria Armiri; brand manager TTG: Nicola De Pizzo; brand manager SIA and SUN: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; mail: salesttgincontri@iegexpo.it; website: www.ttgincontri.it #TTG18 - www.siaguest.it #SIA18 - www.sungiosun.it #SUN18 – #THINKFUTURE 
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