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Press Release N° 6
IEG BRINGS TOGETHER RIMINI TOURISM’S 
BEST INTERNATIONAL EXPERTS AND TOP MANAGERS IN RIMINI
www.ttgincontri.it  #TTG2018 #THINKFUTURE
Rimini, 5th October 2018 – Among the speakers on the Think Future program (200 appointments in the eight arenas distributed at TTG Travel Experience, SIA Hospitality Design and Sun Beach&Outdoor Style) outstanding personalities in the tourism business world at international level. 

Such as Gilbert Triganò, protagonist of the Club Med phenomenon and promoter of the Mama Shelter formula with starchitect Philippe Stark which has incorporated the Accor brand. Larry Mogelonsky, one of the “25 Top Extraordinary Minds” of the hospitality sector at world level, will open the Management&Wellness Arena program describing the future scenarios of hotel marketing. From the States, there will be Anthony Melchiorri, inventor of the Hotel Impossible TV format, very popular in the USA, a sort of Hell’s Kitchen which revamps hotels threatened by their terrible brand reputation: he will speak at the meeting Hacking AirbnB. 

Other guests of Italian Exhibition Group will be the top managers of the online booking and world tourism marketing “giants”: Andrea Ghizzoni, Director Europe Tencent International Business Group of the Chinese colossus WeChat, on Wednesday 10th  October in the Innovation Arena will speak on the Asian giants that are winning increasing slices of the market Europe (Who’s afraid of the Asian tigers? is the title of the meeting). Furio GianformeTravel Industry Head of Google Italia will be the protagonist talking about the most recent news from the major search engine in a Travel context, on Thursday 11th October during the meeting dedicated to the New strategies of the digital leaders. An issue that also foresees a face-off between Walter Lo Faro, country manager of Expedia and Alberto Yates, Regional Manager Italia with Booking.com. Gianluca LaterzaSenior Territory Manager South Europe of TripAdvisor, on Friday 12th October will speak in the context of the meeting   Is it worth investing in destinations? (Innovation Arena). Plus: Alexandra Koukoulian, Country Director Italy, Markets Director of eDreams ODIGEO, will be among the speakers, on Thursday 11th October, at the presentation of the figures of the Digital Tourism Observatory organized by Milan Polytechnic.
Constantina Tsoutsikou Creative Director of Hirsch Bedner Associates, London, on Wednesday 10th October in the Rooms Arena will hold a conference entitled “Creating an icon. The experience of designing new hotels intended to be an icon from the moment they open their door”. Brendan May, CEO of Hotelresort, on Wednesday 10th in the Innovation Arena will talk about innovations in the tourism world in the next 5 years. Johannes Walter, senior director distribution global market management of Lufthansa Group, on Thursday 11th October will show the road taken by Lufthansa to innovate its proposals for consumers. 

The official partners of TTG Travel Experience are: MEXICO (Partner Country), ETOA (European Association Partner), DESTINATION ITALIA (Incoming Partner), AIR ITALY (Airline Partner), AMERICAN EXPRESS (Travel Payment Partner), CONDE NAST (Media Partner), GSC (Service Hotel Partner),  SKY (Entertainment Partner) and AVIS (Car Rental Partner).
Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is the Italian leader in the organization of expos and one of the main players in Europe in the expo and conference sector, with its venues in Rimini and Vicenza. 
 The IEG Group stands out for the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness & Leisure; Green & Technology. In recent years, IEG has launch an important process of foreign expansion, also by means of joint ventures inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2017 financial year with a total consolidated turnover of 130.7 million euros, an EBITDA of 23.2 million and a net consolidated result of 9.2 million euros.  In 2017, IEG hosted an overall total of 50 exhibitions organized or hosted and 206 conferences and events. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th Sun; admission: trade visitors only; tickets: free, on invitation; hours: 10:00am – 6:00pm, last day 10:00am – 5:00pm; group brand manager: Gloria Armiri; TTG brand manager: Nicola De Pizzo; SIA and Sun brand manager: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; e-mail: salesttgincontri@iegexpo.it; web sites: www.ttgincontri.it  #TTG2018 - www.siaguest.it #SIA2018 - www.sungiosun.it #SUN2018 - #THINKFUTURE
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