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Press Release N° 7
 
IEG INVITES THE EXPERTS TO DISCUSS THE ISSUE OF OVERTOURISM IN DEPTH
The Italian Institute for the Future includes it among the ten mega trends of the future on a global scale
Roberto Paura: “It will be increasingly on administrations’ and governments’ agenda”
At TTG Travel Experience the search for solutions also involves the circular economy
www.ttgincontri.it  #TTG2018 #THINKFUTURE
Rimini, 5th October 2018 – In the international media it was the issue of the summer which has just ended. The phenomenon of overtourism was in the public agenda in Italy too. A phenomenon connected with “exponential” nature of the growth of tourism in the world: 1,000,300,000 people travelled in 2017 (WTO figures), and in the first half of 2018 there was an increase of 6%. The topic will be debated and examined thoroughly in the context of TTG Travel Experience, SIA Hospitality Design and SUN Beach&Oudoor Style, the large marketplace organized by Italian Exhibition Group being held from Wednesday 10th to Friday 12th October at Rimini expo centre.
Overtourism will therefore be at the centre of some of the appointments of Think Future, the wide-ranging program of meetings conceived by IEG to plan the future of tourism and hospitality which will be staged in eight arenas and involve over three hundred qualified speakers. The program can be viewed at https://bit.ly/2NgFifW
A starting point for consideration will be offered by the speech by Roberto Paura, president and co-founder of the Italian Institute for the Future – currently one of Italy’s avant-garde analysis institutes and one among the first to introduce the discipline of future studies – which in its last report Long-Term Megatrends 2018, includes the topic of overtourism among the ten mega trends of the future on a global scale. The appointment is on Wednesday 10th October (3:00 pm, Hall C3) with the meeting entitled Is the future an assumption? Forecasting the changes to products, relations, distribution and consumption picking up signals from everyday life. The future as a method.
 “The key is governing the processes”. Precisely the World Tourism Organisation (UNWTO), in a recent report, (September 2918) indicates the principal means for facing a phenomenon that in a few years has spread on a global scale. The topic, also following up on the boom of platforms such as Airbnb, is already entering legislators’ agendas.
 “Central Governments and local administrations are already taking steps to issue laws and regulations and will do so even more in coming years, starting with the  European Parliament”, explains expert Roberto Paura. The exemplary cases include that of the municipality of Barcelona that has prevented the issue of new licences for holiday homes in the city centre areas, following the examples of New Orleans and Vancouver.
Then there is the question of environmental impact, above all on islands and costal and mountain regions. Another appointment to be watched out for at TTG Travel Experience will be that scheduled for Wednesday 10th October at 1:30 pm in the Italy Arena, entitled Overtourism and circular economy in tourist resorts. How can pressure and impact on the environment be reduced and competitiveness increased at the same time? This will be discussed by Simona Bonafé, PD deputy at the European Parliament, Domenico Sturabotti, director, Fondazione Symbola, Giuseppe Costa, president and MD of Costa Edutainment, Federico Massimo Ceschin, secretary general of Cammini d’Europa and Emilio Casalini, author and journalist.
The official partners of TTG Travel Experience are: MEXICO (Partner Country), ETOA (European Association Partner), DESTINATION ITALIA (Incoming Partner), AIR ITALY (Airline Partner), AMERICAN EXPRESS (Travel Payment Partner), CONDE NAST (Media Partner), GSC (Service Hotel Partner),  SKY (Entertainment Partner) and AVIS (Car Rental Partner).
Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is the Italian leader in the organization of expos and one of the main players in Europe in the expo and conference sector, with its venues in Rimini and Vicenza. 
 The IEG Group stands out for the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness & Leisure; Green & Technology. In recent years, IEG has launch an important process of foreign expansion, also by means of joint ventures inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2017 financial year with a total consolidated turnover of 130.7 million euros, an EBITDA of 23.2 million and a net consolidated result of 9.2 million euros.  In 2017, IEG hosted an overall total of 50 exhibitions organized or hosted and 206 conferences and events. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th Sun; admission: trade visitors only; tickets: free, on invitation; hours: 10:00am – 6:00pm, last day 10:00am – 5:00pm; group brand manager: Gloria Armiri; TTG brand manager: Nicola De Pizzo; SIA and Sun brand manager: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; e-mail: salesttgincontri@iegexpo.it; web sites: www.ttgincontri.it  #TTG2018 - www.siaguest.it #SIA2018 - www.sungiosun.it #SUN2018 - #THINKFUTURE
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