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Press Release N° 8
 
IEG: AT TTG TRAVEL EXPERIENCE THE PREVIEW 
OF A EUROPEAN SURVEY ON YOUNGSTERS AND VACATIONS OF THE FUTURE
 
INCREASINGLY SOCIAL AND VIRTUAL: TOURISM FOR MILLENNIALS AND GENERATION Z
 
Travel in “Second life” style, made to measure and to be shared
Traditional communication via Web sites and newsletters has been joined by real-time messages via WhatsApp, Instagram and Snapchat
 
www.ttgincontri.it  #TTG2018 #THINKFUTURE
Rimini, 5th October 2018 – They are the generations that embody a radical break with the past which began with the new millennium: Millennials and Generation Z have been put under a magnifying glass by researchers and marketing experts’ in a tourism context too. This was recently done by the European Tourism Future Institute (ETFI), headquartered in Holland, specialized in research with a view to establishing strategies, business models and ideas for the future at the service of institutions, governments and the tourism industry.
 
A special issue of the Journal of Tourism Future, published by the ETFI, is entirely dedicated to the topic “Millennials, Generation Z and the future of tourism”. The curators, Fabio Corbisiero and Elisabetta Ruspini, will host a preview presentation of the contents at TTG Travel Experience, the large marketplace dedicated to the tourist industry, being held in Rimini from 10th to 12th October under the Italian Exhibition Group banner. 
 
From the studies published in the special edition of the Journal of Tourism Futures, important trends emerge, not only a far as the use of social networks and digital media in choices regarding tourism consumption are concerned, but also and above all the appearance of brand-new trends.
 
This is one of the contents prepared for Think Future, the program of over 200 events addressing the future scheduled in the eight arenas located in the halls, with 300 speakers selected by IEG to ensure attendees a journey into the future of the tourism industry. A program entirely focussed on change and innovation, as will as the skills necessary to obtain advantages from them in business terms.
 
The appointment dedicated to the demand of Millennials and Generation Z is scheduled for Wednesday 10th October, at 3:00pm in the Industry Vision Arena (Hall C3) and will focus on the need to forecast the changes from everyday signs. The future as a method. Speakers will include Roberto Paura, Co-founder and President of the Italian Institute for the Future.
 
The UNWTO estimates that In 2020 under-35 tourists will make approximately 320 million international journeys. What will affect their choices? What type of travellers will they be?
 
The survey’s focuses include one on the emerging trends in tourism among young generations in Italy, by Salvatore Monaco. It is the result of an empirical online survey among 200 youngsters.
 
One aspect that Millennials and Gen Z have in common is the trend for collaborative consumption, thanks to the use of online platforms, starting with AirBnB. However, geographical and gender differences are still found in Italy: new digital consumers are above all youngsters from the North, and mainly men. In fact, women seem more reluctant to taking advantage of the possibilities of the sharing economy.
 
Youngsters look for something new, different cultures, are more demanding and tend to organize their vacations themselves. They increasingly tend to look for information in real time. For tourist trade members, this means using message channels such as WhatsApp, Instagram or Snapchat: these will be the means of communication of the future which will gradually replace Web sites, newsletters and other information channels.
 
The survey also confirms the arrival of a new trend, that of the search for virtual vacations, experiences in “second life” style, in which tourists of the future are avatars of themselves. Virtual travel seems to be gaining ground among youngsters and IT companies are already moving in this direction, as is shown by the growing spread of the market for headsets and masks for 3D viewing, able to be connected to smartphones to offer the opportunity of going on virtual journeys. 
The official partners of TTG Travel Experience are: MEXICO (Partner Country), ETOA (European Association Partner), DESTINATION ITALIA (Incoming Partner), AIR ITALY (Airline Partner), AMERICAN EXPRESS (Travel Payment Partner), CONDE NAST (Media Partner), GSC (Service Hotel Partner),  SKY (Entertainment Partner) and AVIS (Car Rental Partner).
Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is the Italian leader in the organization of expos and one of the main players in Europe in the expo and conference sector, with its venues in Rimini and Vicenza. 
 The IEG Group stands out for the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness & Leisure; Green & Technology. In recent years, IEG has launch an important process of foreign expansion, also by means of joint ventures inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2017 financial year with a total consolidated turnover of 130.7 million euros, an EBITDA of 23.2 million and a net consolidated result of 9.2 million euros.  In 2017, IEG hosted an overall total of 50 exhibitions organized or hosted and 206 conferences and events. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th Sun; admission: trade visitors only; tickets: free, on invitation; hours: 10:00am – 6:00pm, last day 10:00am – 5:00pm; group brand manager: Gloria Armiri; TTG brand manager: Nicola De Pizzo; SIA and Sun brand manager: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; e-mail: salesttgincontri@iegexpo.it; web sites: www.ttgincontri.it  #TTG2018 - www.siaguest.it #SIA2018 - www.sungiosun.it #SUN2018 - #THINKFUTURE
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